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Course Introduction

•6 week course ‐ build an online store

•The store we are building 
http://www.mentalmanagementstore.com

•Webinar Format – 90 minutes of instruction, 30 
minutes of Q&A
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Course Introduction

•Written Questions via Facebook wall

•http://www.facebook.com/byobwebsite
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Course Introduction

• Screencast style questions via Facebook 
BYOB Fan Central
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What We’re Building

•Online store that sells 
 Books
 CDs
 DVDs
 Audio downloads
 eBooks
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What We’re Building

•Special Store Requirements
 International shipping
 Automatic shipping cost calculation
 Bundling of physical and electronic products
 Automatic tax calculation for Texas residents
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What We’re Building

•Tools we’ll be using
 WordPress
 Thesis
 Shopp
 Authorize.net
 Amazon S3
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Why we are using these tools

• Shopp meets all of our business requirements

• Shopp and Thesis have been tested together and they 
work without problems

• Shopp and Thesis are highly customizable and have 
similar customization schemes

• Shopp has a business model that is likely to survive the 
long haul.
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What can you do for me?

•Ask questions during Q&A
If you have the question then someone else does 
as well

•Ask questions about your specific situation
Real world examples make it more interesting

•Use Facebook to ask questions between sessions

•Pass it on – post a link on facebook, tweet us
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Ecommerce Site Organization – General Concepts

Good Site Organization Matters
 Makes it easier for your customers to find your site

• Good SEO & Semantic URLs

 Makes it easier for customers to find the right 
product on your site

• Simplicity
• Progressive Revellation
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Ecommerce Site Organization – General Concepts

Small Store – 1 to 10 products
 Store organization doesn’t control the site

 An example – http://www.LadyLuckDiary.com
 He only has one product
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Ecommerce Site Organization – General Concepts

Medium Simple Store – 10 to 100 products
 Simple set of Product Categories

 An example –
http://www.PersonalBabyProducts.com
 No subcategories
 They could be but they aren’t 
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Ecommerce Site Organization – General Concepts

Medium Simple Store – 10 to 100 products
 Customers browse by category

 Main catalog page should be the product category 
page

 Store should have a fast and simple drill down
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Ecommerce Site Organization – General Concepts

Medium Complex Store – 50 to 100+ products
 Hierarchical Product Categories

 Each category has subcategories
 A product may fit in more than one category

 An example – www.JackieJacobson.com
 5 main categories
 Multiple subcategories
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Ecommerce Site Organization – General Concepts

Medium Complex Store – 50 to 100+ products
 Home page has a “department directory”

 Each “department” displays its categories

 Each category displays its products

 This is progressive revelation
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Ecommerce Site Organization – General Concepts

Large Complex Store – 150+ products
 Hierarchical Product Categories

 Lots of Product Categories & Sub Categories

 Multiple steps to drill down to a specific product
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Organizing a WordPress Ecommerce Site with Shopp – The Tools

•Hierarchical
•Can’t be groupedPages

•Not hierarchical
•Are automatically groupedPosts

•Various groups of posts
•By category, tag, date and authorArchives

•Can be either hierarchical or not
•Can be groupedCustom Post Types

Default WordPress Content Types
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Organizing a WordPress Ecommerce Site with Shopp – The Tools

Default WordPress Organizational Elements

•Hierarchical
•Apply only to posts
•Generally one category per post

Categories

•Not hierarchical
•Apply only to posts
•Allows many tags per post

Tags

•Can be hierarchical or not
•Can apply to posts and or pages
•Can apply to custom post types

Custom Taxonomies
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Organizing a WordPress Ecommerce Site with Shopp – The Tools

• Not hierarchical
• Can be groupedProducts

Shopp’s Content Types
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Organizing a WordPress Ecommerce Site with Shopp – The Tools

Shopp’s Organizational Elements

•Hierarchical
•Apply only to Products
•Generally one category per Product

Product Categories

•Not hierarchical
•Apply only to Products
•Allows many tags per Product

Product Tags
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Organizing a WordPress Ecommerce Site with Shopp – Two Approaches

Two Approaches to Organizing Using Shopp
 Shopp Centric Approach

 Use all of Shopp’s features
 Use for Catalog, Organization & Transaction 

processing
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Organizing a WordPress Ecommerce Site with Shopp – Two Approaches

Two Approaches to Organizing Using Shopp
 WordPress Centric Approach

 Use WordPress for Catalog & Organization
 Use Shopp for Transaction processing
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Organizing a WordPress Ecommerce Site with Shopp – Two Approaches

Benefits of the Shopp Centric Approach
 Easy – most of it is automated for you

 You can use the Shopp Widgets

 Product navigation is simple

 Single point for data entry
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Organizing a WordPress Ecommerce Site with Shopp – Two Approaches

Disadvantages of the Shopp Centric Approach
 Proprietary data handling

 SEO is automatic

 No control over product display order

 Difficult to integrate Social Networking
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Organizing a WordPress Ecommerce Site with Shopp – Two Approaches

Benefits of the WordPress Centric Approach
 Not proprietary –

 More control over SEO

 More ways to organize

 Control over product display order

 Easily integrate Social Networking
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Organizing a WordPress Ecommerce Site with Shopp – Two Approaches

Disadvantages of the WordPress Approach
 It’s more work

 Can’t use most Shopp widgets

 Need additional plugins to replace Shopp widgets

 Additional product navigation required

 Multiple data entry locations
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Organization of Mental Management Products

Our Products – Primarily Educational Materials
 Most products are specific to a single activity

 Some products are applicable to all activities

 Some products are bundles of other products
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Organization of Mental Management Products

Our Products – Primarily Educational Materials
 Some products come in multiple formats

 Hardback book
 Paperback book
 Audio CD
 Video DVD
 Downloadable audio
 Downloadable eBook
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Organization of Mental Management Products

Organizing our Products by Activity
 Create a custom taxonomy called “Product Category”

 The Product Category will be hierarchical

 We won’t have a non‐hierarchical taxonomy

 The various formats will be product variations rather 
than individual products
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Mental Management Store Sitemap

Home

Blog

Testimonials

T&C

Activity

Products

Affiliate

Returns

About

Cart Checkout Thank 
You

Account

Content
Product Organization
Blog Posts

Product Posts
Transaction Pages

Color Key

Contact

Activity

Activity

Product

Product

Product

Product

Product

Product

Product

Product

Product

Post Post Post
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Mental Management Store Site Organization

 Home Page
 Featured products
 Specials
 Testimonials
 Social Networking

 Individual Product Pages
 Custom post type called “Products”
 Custom taxonomy called “Product Category”
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Mental Management Store Site Organization

 Catalog Pages
 Department page to show all product categories
 Each category is a taxonomy archive page

 Transaction Pages
 Shopping Cart
 Checkout
 My Account
 Thank You



H
O
W

TO
B
U
ILD

AN
O
N
LIN

ESTO
RE

Mental Management Store Site Organization

 Promotional Pages
 About
 Testimonials

 Administrative Pages
 Help/support
 Terms & Conditions
 Contact
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Mental Management Store Site Organization

 The Blog
 Content – success stories, product 

announcements, etc.
 Will use categories and tags in a typical blog 

fashion


